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I. EXECUTIVE SUMMARY

Every year thousands o f w ould-be m odels and actors flock to  N ew  York, eager to  

en ter a w o rld  o f beauty, fame, and fo rtune B ut m uch like im m igrants w h o  though t tha t 

A m erica's streets w ere paved w ith  gold, these dream ers face a harsh reality a n d  a hard  road  

N o t surprisingly, m any land at rogue m odeling and talent agencies -- w here  dream  m erchants 

take hundreds or thousands o f dollars for second-rate services T hese dream  m erchants w ere 

th e  focus o f a sum m er-long undercover investigation by the N ew  Y ork  City D epartm ent of 

C onsum er Affairs.

B ecom ing a m odel o r an acto r can enrich som eone's life, in term s o f w ealth and 

experience, or rob the-m  of their savings. Aspiring m odels and actors require several 

d ifferent services, such as agents and photographers, to  be active in th e  business. Other than 

a legitimate agent, a quality p h o tog rapher and, for actors, a good  coach, o ther businesses are 

rarely m uch help to an aspiring perform er. B ut how  is a new com er to know, w hen  so m any 

businesses hype their unnecessary services as th e  w ay to achieve stardom ? In  fact, som e 

disreputable firms "guarantee" success to  every person  w h o  walks th rough  their d o o r--  the 

first h in t to be wary.

Few people know th a t Clara "W here's th e  Beef" Peller, th e  fam ous form er 

spokesw om an fo r W endy's ham burger chain, "m ade it" simply by being in th e  right place at 

th e  right tim e -- a rnam cunst in Chicago w here  scouting agents happened  to  be on the 

lookout. In  fact, there  are opportunities fo r ordinary-loo king people in acting and m odeling, 

b u t unless a p e rso n  fits a fairly specific "type," it's difficult to  succeed in the business. I f  

people dream  o f success in acting o r m odeling, they should  try it out. B u t consum ers n eed
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to  learn f i r s t  w h a t to  expect -- w h a t is leg itim ate business p ro toco l and  w h a t is not. 

O therw ise, m is lead in g  p rom ises w ill lure s ta rs tru ck w an n ab es , and  scam  artists w il l  rip o ff 

the unw ary

Scam  artists typ ica lly  advertise as ta len t or m o de l "m anagers" in  th e  "help w anted" 

section o f new spapers or, in  th e  subw ays, p ro m isin g  h igh earn ings to p eo p le  of all shapes 

and  sizes, regard less o f p revious acting or m o d e lin g  experience. P ro sp ectiv e  m odels are 

p ro m ised  lots of w o rk , bu t only a f t e r  th ey purchase photographs costing hundreds o f dollars. 

A fte r clients p ay  for p ictures, often taken  by th e  "recom m ended" or on-site photographer, 

and  o ften  o f very  p o o r quality , th e  clients seldom  h ear from  the so -ca lled  ta len t agencies. 

F e v  consum ers are aw are  th a t it  is illega l fo r em p loym en t agencies to  h av e  any in c iden ta l 

serv ice , such as a p h o tograph y studio , on the p rem ises, o r to  require p aym ent for such 

in  a  den tal service. T h ese  businesses m ay call them selves m o d e l m anagers , but if  they 're 

lead ing consum ers on b y  false prom ises o f w o rk  and  charg ing h igh  fees fo r th e ir own 

p h o to grap h ic  w o rk , th ey are scam  artists. L eg itim ate agents and  m anagers do  n o t charge 

advance fees, n o r do they d isgu ise fees as p aym en t for in c id en ta l services.

T yp ica l scam s by unscrupulous ta len t an d  m o de l agencies include:

• m ak in g  in flated  prom ises to g e t jobs for clients,

• persuad ing consum ers to  p ay  too  m uch m oney for often bad quality photographs;

• fa iling to  d isclose up -fron t the full costs of photos and  other sendees,

•  no t d isclosing the financial connection betw een the agents and  th e  photographers,

•  send ing  out "you have been  selected" m ailings falsely c la im ing  th a t th e  recip ien t is
receiv ing specia l treatm en t,
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♦ m aking false claims about the circulation and overall effectiveness of "print books," 
publications containing listings and photos.

C o n s u m e r  c o m p la in ts  to  th e  D e p a r tm e n t  of C o n s u m e r  A ffa irs  a n d  th e  B e t te r  B u s in e s s

B ureau . A t Consum er Affairs, complaints about m odeling and talent agency abuses have

risen from  170 in 1990 to 218 in 1992 and to 212 in 1993 through m id-Septem ber Out of

100 categories of businesses, -m odeling and talent agencies ranked as the 12th m ost

complained about industry from January through m id-Septem ber 1993.

The Better Business Bureau (BBB) also handles inquiries and complaints about m odel

and talent agencies. From 1991 to 1992, inquiries surged 30%  from 5,700 to 7,500, m aking

it the third m ost inquired about industry, up from seventh place in 1991 The BBB has

received 5,498 inquiries and 85 com plaints b y  A ugust 1993. Th is rank in inquiries is

surpassed only by the financial services and consum er electronics categories. O f the 15 New

Y ork  City business categories m ost called about to the Better Business Bureau, 40% are

m odeling  and talent related.1

W hile tliese  g ra v in g  num bers are significant, the num ber o f actual complaints is just

the tip of the iceberg. Rip-offs abound in the m odeling and talent businesses, but most 

victim s don't complain. One reason is that m any people w ho visit m odeling and talent 

agencies are young, naive, and unaw are of the legal authority and help offered by Consum er 

A ffairs, the Better Business Bureau, the D epartm ent of Labor, the Attorney General's office, 

and the Federal Trade Commission. A lso, m any aspiring models and actors seem to accept

1 Figures cited in the Better Business Bureau testimony to the City Council Consumer Affairs 
Committee on April 16, 1993.



low standards of behavior as norm al m their highly com petitive and grueling pursuit of 

exposure and discovery.

Consum er Affairs law  enforcement. In Septem ber-1993, DCA took law enforcement 

action against m odeling and talent agencies. Three w ere charged w ith  duping do2ens of 

consumers into th inking they'd m ake it as m odels if  they gave the agency hundreds of dollars 

for photographs, thus facing revocation of their employment agency license. In additional, 

six others face possib le padlocking for operating illegally w ithout the required license 

Redefining a personal manager in the law. The D epartm ent of Consum er Affairs is 

proposing that the New Y ork  State legislature am end the General Business Law as it relates 

to the exemption of "personal managers" from the requirement that theatrical employment 

agencies be lie m s ed 22 The current lav; exempts those w ho only "incidentally book" talent 

for employment or engagements, which has come to be interpreted as an exemption for 

personal managers. Personal m anagers, b y  industry practice, groom the talent and leave the 

vast m ajority of the booking to agents. Because num erous agents and agencies have tried to 

escape licensing by erroneously claim ing to be personal managers, the D epartm ent believes 

there is a real need to tighten up and m ore c learly define the legal exemption. T he p lain  

language of the statute should make clear exactly w ho is and w ho is not a personal manager.

II. TH E  NEW YORK STATE EM PLOYM ENT AGENCY LAW

A business w hich represents that it can obtain employment for a fee in the 

entertainment industry m ust comply w ith  Article 11 of the N ew Y ork  State General Business

2 Article 1 1 o f the N Y . Genera! Business Law entitled "Employment Agencies L a w "
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L aw , know n as the "E m ploym ent A gencies Law .1" T h e  law includes in its defin ition  o f  

em ploym ent agency "theatrical em ploym ent" agencies, w hich are m ore  com m only known as 

talent agencies, if they handle actors, o r  m odeling agencies if they  handle models. Some 

businesses have departments to handle b o th  m odels and actors T he term  

"theatrical em ploym ent agency," as defined in th e  law, refers to  

any person

w ho procures o r attempts to  procure em ploym ent o r  engagements for circus, 
vaudeville, the variety field, the legitimate theater, m o tion  pictures, radio, television, 
record recordings, transcriptions, opera, concert, ballet, m odeling o r o ther 
entertainm ent, exhibitions o r perform ances, b u t does n o t include th e  business of 
m anaging such exhibitions o r perform ances o r th e  artists., w here such business only 
incidentally involves seeking em ploym ent for the artists.1

T alent/m o deling agencies are required to be licensed. Talent agencies conducting

business in N ew  Y ork  City m ust obtain their licenses from  the D epartm ent o f C onsum er

Affairs, w hile those  conducting business elsewhere in N ew  Y ork  State are licensed by the

State D ep artm en t o f  L ab o r.1 T h e  law exempts from  the licensing requirement those  persons

engaged in " the business o f  managing... [talent]...where such business only incidentally

involves th e  seeking o f em ploym ent.. 111

W hat constitutes "incidental" is determ ined on a case-by-case basis but, generally

speaking, it has been  construed to  exem pt legitimate personal m anagers from  th e  licensing

' A rtic le  11 o f  the N.Y. Gen. Bus. Law  § 171 e ts e q .  (M cK inney  1993). The law  app lie s  w ith
equal force and effect to  ind iv iduals operating as a ta lent or m ode ling agents.

3  N. Y .  G en. B>j s . §  171(2)(d).

5  N .Y . G e n  B u s  Law  § 1 7 1

5  N .Y . G en . B us. §  172.

' N.Y. Gen. Bus. § 171(8).
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requirement. A s distinguished  from  an agent, a personal m anager does only occasional 

booking and relies largely on th e  client's agent to  book, engagements

A consum er can get restitution more easily from licensed  agencies. A s w ith  all types o f  

businesses requiring C onsum er Affairs licenses, consumers fare m uch better w hen  they deal 

w ith licensed agencies. Talent and m odeling agencies m ust file a $10,000 b o n d  with 

C onsum er A ffairs befo re  qualifying fo r a license! This b o n d  requirem ent is an  im portant 

consum er safeguard because restitution can be paid from  th e  bond  to  consumers wrho are 

n p p ed  off by a licensed agency.

W hat consum ers d o n 't know  can  h u rt them . In  pursuing dreams o f a career in the

entertainm ent industry, aspiring m odels and actors should p roceed  w ith  caution F rom  the

m om ent they first set eyes on  th e  "help-w anted" ads seeking m odels, they should  exercise

prudence. T he law requires all em ploym ent agencies (except fo r em ployer-fee paid  agencies)

to  include the irnarnes and addresses and th e w o rd  "agency" in th e  advertisem ent 9 Ads

w ithou t this inform ation are a tip-off to  a rip o f f ,  and consum ers should steer clear of them.

Consum ers need  to  know their rights before  visiting an agency." M ost importantly:

® N either talent n o r  m odeling agencies are allowed to  charge advance fees for any of 
their services." I f  agencies dem and  m oney up fro n t fo r anything  including a

I N .Y  G en. B u s .§  177(1).

I N .Y. G en. B u s .§  187(3).

i0 O ne source  fo r local ta le n t agencies and  the types  o f serv ices they  o ffe r is  The New Y o rk

A gent Book by K. C allan, 3rd edition, Sweden Press, S tudio C ity C A ., For m odels o r actors
g e ttin g  s ta rted  in the  b us ine ss , M odels M art, loca ted  a t 4 2  W . 38th S t., 8th F loor, se lls
books listing agents , casting  d irectors, m ode ling  and acting  schoo ls, and o ther related 
se rv ice s  in N ew  Y o rk  and e lse w he re , as w e ll as portfo lio  books and how -to  v id e o s  Free 
lite ra ture  on how to  avoid scam s is also availab le .

" N  Y  G en B u s  § 1 85(3)
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deposit, consumers should be w ary about continuing their relationships w ith them. 
Legitim ate agencies do no t charge advance fees

♦ Consumers should be aware that their dem and for a refund of the advance fee or a 
deposit m ust be satisfied im m ediately, if  at the time of their request the agency has 
no t secured employment for them.

• Should the agency obtain employment for the consumer, the agency's commission 
cannot exceed 10% of the consumer's wage."

• Talent and m odeling agencies are prohibited from requiring consumers to 
subscribe to any in a  dental services, such as photographs, guidebooks, m ake-up, or_ 
a.cting c lasses .' H ow ever, agencies can refer consumers to the businesses w ho  
provide these various services.

♦ A talent or m odeling agency cannot share its prem ises w ith any other business."
A tip-off that an agency is operating a scam  is that it has an on-site o rn earb y  
photography studio w hich  is ready to photograph consumers as soon as they pay the 
agent or photographer

E n fo rc e m e n t  b y  th e  D e p a r tm e n t  o f  C o n s u m e r  A ffa irs . When Consumer Affairs uncovers 

talent or m odeling agencies operating w ithout a license, it  issues violations for unlicensed 

activity. T alent and m odeling agencies found guilty of operating w ithout a license m ay have 

to pay fines of up to $ 100 per day for each day of un licensed activity and face possible 

pad locking if  they still fail to obtain  a license "

.» N.Y. Gen. Bus. § 185(3).

13 N.Y. Gen. Bus. §185(8).

”  N.Y. Gen. Bus § 137(10).

16 N.Y. Gen. Bus. §  187(8). 

16 Administrative Code o f the C ity o f New York, Title 20. Chapter 1. Section 20-105 (b)(1).
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Additionally, DCA can bring adm inistrative proceedings against licensees for violating 

any provision o f the State 's E m ploym ent A gencies Law." D CA  can  also take 

administrative action foe violations of the Consum er Protection Law — for example, w hen an 

agency deceives a prospective m odel or perform er by m aking false promises of success. A 

heanng officer in such administrative proceedings has the power, upon proof that violations 

have occurred, to im pose fines, to order a licensee to pay restitution to a consumer, and in 

the m ost serious cases, to suspend or revoke an agenqr's license.

W hether or no t an agency is licensed, D CA and the City of New Y ork  can also bring 

a court action m State Suprem e Court to enforce these same laws. D CA can seek fines, 

restitution for consumers, and also in junctive relief to stop a talent agency from engaging in 

illegal activ ity

III. HOW THE MODELING AND TALENT INDUSTRIES REALLY WORK: STEP 1 

A  That's Show Biz

The talent agencies. From  the 1920's through the 1950's, when actors had  contracts w ith  

studios, the studio bosses had  alm ost total control over an actor's career. Today, agents, 

h istorically known as "artist managers" and later called "theatrical agents", p lay the strongest 

role.

M ost professional actors need agents to get them  work, they search for a talent 

agency w hich  w ill "sign" or represent them. Typically, actors also require coaching and/or 

acting lessons to prepare for their career. Talent agencies earn their incom e from 10%

17 N.Y. Gen. Bus. § 139.
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com m issions on their actors' earnings. Agents are prohibited bylaw  from taking mmoney up 

front. I f  an agency is affiliated with a union,, the union provides all contracts for the actors., 

inspects the agent's office, and sets the rules under w hich an agency operates."

Agents scout for talent, read scripts, and have regular contact with casting directors =  

and others in the business with w hom  they discuss opportunities for their clients. Agents 

typically receive a daily listing called "Breakdow n Service", published b y  Breakdow n 

Services, Ltd., w hich descnbes all the current roles being cast in productions across the 

country fo r T V , film, stage and video. Basically, an agent's job is to recogni2e talent when 

they see it, know w hich  clients are right for castings, develop and maintain professional 

relationships with casting directors, and negotiate contracts on behalf o f his or her clients.

Agents earn com m issions based on their clients' earnings, so they must believe in 

their talent before they choose to represent them. Both  aspiring actors and legitimate agents 

make a serious commitment w h e n  th ey  d e c id e  to fo r g e  a p r o fe s s io n a l alliance. A gent's 

reputations are at stake every time they recom m end clients to casting directors. Agents w ho 

say they will represent aspiring actors w ithout first seeing their w ork, or even a simple script 

reading in their office, are not legitimate.

Agents send casting -directors head shots — close-up photographs of a person's face — 

and resumes o f  clients that they believe are m ost appropnate fo r an open role. The agents 

then w ait for a response identifying w hich  clients, i f  any, w ill b e  invited to audition or

There are several unions which represent people in the talent industries including TV and film 
actors, comedians, stunt professionals, "live performers", showgirls and cabaret artists, 
musicians, and, sometimes, directors, stage managers and choreographers. A talent 
agency may not have a kitchen or bed or any other type o f business on the premises. The 
role of unions is discussed on page.12.
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interview. Casting directors receive hundreds, if n o t thou sands, o f resumes for every open 

role. Typically, only a few  actors from  any given agency get called in to audition for a 

particular role'

Personal m anagers. A bout 50 years ago, w hen m any artists w ere left w ithou t representation 

due to  th e  dissolution o f the theatrical agency division o f M usic Corporation of America 

(MCA), and m any unem ployed agents w ere looking for jobs, a new  b reed  of artist 

representative was b o m , th e  personal m anager In  th e  last 20 years, personal m anagers in 

the en tertainm ent industry have becom e pivotal influences in th e  careers o f  their clients."

In  contrast to talent agencies, personal managers advise their clients, in troduce them  

to  casting directors and agents, and help guide and  develop their careers. Like talent agents, 

managers m ust know their talent and hew  thq? should  be  packaged and p rom oted  to  

rnaximi2e the chances o f booking w o rk  for th e  talent. A lthough m anagers are n o t coaches or 

agents, they will som etim es perform  those  roles. O ften the extent to  w hich managers do 

m ore than  package an actor depends on the manager's background and their unique 

relationship w ith the actor. Managers m ake m oney from  commissions, n o t u p  front fees, 

typically taking 15% of their client's earnings, and they often invest their ow n m oney in the ir 

clients along the w ay M anagers m ay charge clients for those  costs after their client has 

m ade money

E ven  though agents and managers have distinct responsibilities, they sometimes 

perfo rm  the sam e tasks fo r an actor A gents in N ew  Y ork  City are required  to be  licensed 

by the D epartm ent o f Consum er Affairs, and cannot charge m ore  than 10% of th e  am ount

I 9
In conversa tion  w ith  Joe  Rapp, East C oast D irec to r o f the C on fe rence  o f Personal M anagers, 

and ve te ran  m anager, on S ep tem ber 14, 1993
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t il at th e ir client earns. P ersonal m anagers are n o t licensed  and  can charge as m uch  as the ir 

c lien ts are w illin g  to pay. M any m anagers are m em bers o f the Conference o f Personal 

M anagers,, w h ich  has stric t rules th a t th e ir m em bers are  supposed  to fo llow , in c lud in g  a 15% 

lim it on earnings from  clients' bookings.

The unions. M o st actors jo in at least one of severa l un ions representing perfo rm ers. T he 

th ree  largest are th e  Screen  A ctors G u ild  (SA G ), w h ich  represents actors in film , Actors 

E qu ity A ssociation  (A E A ), w h ich  represents actors on live stage, and  th e  A m erican  

Federation o f T elev ision  and  R ad io  A rtists (A F T R A ), w h ich  handles actors do ing vo ice 

w o rk , radio , som e telev ision and  new s casting. T o  set m in im um  em p loym ent conditions for 

th e ir m em bers, th e  un ions en ter in to  co llective bargain ing  agreem ents w ith  agents and 

em p loyers, such as p roduction  com pan ies, advertising agencies, netw orks, or ta len t payro ll 

companies. T h e  un ions also lim it agent's com m issions to  10% of all un ion  jobs

A ctors gen era lly  join un ions for th ree  reasons: 1) th e  pc^ver in  num bers that enables 

un ions to  negotiate m in im um  w o rk in g  conditions and  w ages, 2 ) benefits such as pension  and 

health  p lans, and  3) th e  p ro fessional d evelopm ent and  social benefits , such as classes, 

com m unity activities and in form ation  access. I t is com m only know n th a t actors h ave  a m uch

• 2Aeasier tim e getting p a id  fo r w o rk  if  th ey are u n io n  m em b ers . ' Consequently, m ost 

p ro fessional actors are  in  a union.

B . M o d e l m a n ia

G lam our m anagem ent. In th e  m o d e lin g  industry , com pan ies such as Ford, E lite , Zoli, and 

W ilh e lm in a , operate as p erso n al m anagers fo r th e ir clients. T hey n e v e r  charge up front fees.

® B a s e d  on  in te rv iew s  w ith  s e v e ra l  a c to rs  and a g e n ts  in N e w  Y o r k  C ity .



Instead , th e  com panies earn com missions from  their clients' bookings Very few consum ers 

file complaints w ith D C A  or th e  B etter Business Bureau against these  leading companies.

T he m ost com petitive m odeling companies search th e  country looking for potential 

superm odels Scouts go from  coast to  coast visiting small and m id-sized m odeling agencies, 

m odeling schools, and attending conventions O f  all the aspiring models they m eet, scouts 

from  the m ost prom inen t com panies only recruit one o r tw o girls a year, usually 15-years- 

old, from  m odeling schools and conventions, according to  J oe H unter, President o f Ford  

Models and President o f the International M odel Managers Association (IMMA). 21 Most 

Ford  clients, lie says, are discovered at small, agencies. I n  o rder to m anage ano ther agencys 

models, Ford  guarantees a com m ission on the clients' future earnings to  the agency.

I f  representatives from  a m odeling agency th in k  they can w o rk  w ith  a person  in N ew  

York, they'll fly th e  poten tial client here  for a week, take te st pho tographs, and judge his or 

her potential fo r fu ture success A lthough the m o st typical client is a girl in h e r m id-teens, 

th e  agents also recruit m en and children I f  the agency believes th a t th e  aspiring m odel is 

w orth  betting  on, b u t is still in  school, she  o r h e  m ay spend sum m ers in N ew  Y ork.until 

graduation and then  start to  w o rk  full time. A t age 16, a new  girl m ay b e  flow n  to Paris, 

p u t up in an apartm ent, and assigned w o rk  un til th e  com pany believes she is ready to  com e 

b ack  to  the N ew  Y ork  market. M ale new com ers, usually be  tw een 18 and  23 years old, may 

be sen t to P aris  o r M ilan as well. M eanwhile, the com pany has invested m oney to  get the 

m odel's career rolling, an action wThich  distinguishes th e ir  role as personal m anager from  tha t 

o f  a talent agency

21 In conversation on August 23, 1
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Sm aller m o d e lin g  agencies h ave  a d ifferen t focus and business ro le  than  th a t o f the 

m anagem ent com panies H ow ever, th ey are  still considered  em p loym ent agencies and  also 

w o rk  on com m ission . T h o se  agencies ten d  to  h an d le  few er clients at a tim e, as co m p ared  to 

as m an y  as 200 a t the la rge r co m p an ies  T h ey  ac t as  b o o k in g  agents an d  p e r s o n a l  

s e m i s e s  to  th e ir clients b y  b ook ing  them  w o rk  and  m an ag in g  the ir schedules. B ook ing  

w o rk  for th e ir clients is cen tra l, n o t in c id en ta l to  th e ir  business, un like for person al 

managers. T hese agencies do not generally  invest m onetarily  In the ir clients or lend  them  

m oney, as Ford, E lite , W ilh e lm in a  and  Z o li do, and  as p erso n al m anagers typ ica lly  do fo r 

actors.

G ettin g  s ta r te d  as a m o d e l M o d e ls  g en e ra lly  d o n 't have to  in v est m o n e y  ea r ly  in  the ir 

careers except for te s t photographs to  create  a co m posite  card , and  later as th ey gain  

experience and  b u ild  a  portfo lio . T he m o re  m odels w o rk , th e  b e tte r  th e ir portfo lio  becom es. 

T est shots to  create a  com posite card  o r start a portfo lio  shou ldn 't cost m uch  m o re  than  $25 

to  $75 p e r ro ll, and  m o st asp iring  m odels don 't n e ed  to  shoot m o re  than tw o  rolls o f film  to 

get started  22 It is n o t unusua l for m odels to spend $ 100 to  $200 on expenses to get started  

but they n ev e r  p ay  th is m o n ey  to  an agent. I t is spent on a pho to grap h er, for com posite  

cards and  a p o rtfo lio  book , and on inc iden ta ls such as beau ty  supp lies and  a go o d  haircut.

A cco rd in g  to  Jo e  H unter, P resid en t o f Ford M odels, Inc ., few  p eo p le  w h o  end  up at 

m o d e lin g  schools o r at scam  m o d e lin g  agencies, are  aw are o f an aud ition opportun ity called 

an "open call" at m any m o d e lin g  agencies an d  m anagem ent com pan ies M any m odeling 

agencies h ave  o p en  ca lls  o n ce  a w e e k  T h e y  ded icate  a p art o f  a w o rk  d ay  to see ing  peop le

22 In conversation with Joe Hunter, President of Ford Models, Inc. and Alyssa Black, President 
of Lure Talent Group, Inc., which has a modeling division.
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o ff the street who w ant to know  if  they have a chance. Th is is a great p lace for aspiring 

models to start because they w ill be  honestly evaluated1J & r jr e e  by experienced agents and 

managers. Prospective models are required only to bring snapshots of them selves; they get 

m easured in a bodysuit at the open call.

A n  in d u s try  w ith o u t a  u n io n . M odels have no union and therefore have no collective 

bargain ing power. Models w ho also act m ay be members of one of the performers unions 

and they w ou ld  be covered by union contracts for their acting w ork, but no t for m odeling. 

M odels routinely face difficult, sometimes scan/working conditions. Often, models are sent 

abroad unaccom panied and at very young ages. M odels typically get paid by their agents, 

w ho take their commission before is suing a check W ithout union contracts to protect them, 

models can w ait m onths to get paid. Reputable agencies attem pt to pay their m odels as soon 

as possib le, usually w ith in  a w ee k  or two. H ow ever, w aiting  up to a m onth for paym ent is 

no t unusual. The dishonest agencies can take much longer and even use the money owed to 

models for personal or business expenses.1;

What about modeling schools? "M odeling schools should really call them  selves finishing 

schools," says Jo e  H unter, President o f  Ford M odels, Inc. "If you 're  not 5'9", you 're go ing 

to have a very tough tim e m aking it as a m o d e l... M odeling schools do other things for 

consumers, such as teach them  how  to  dress, groom  and present them selves, bu t they can't 

m ake people models. o th ers in the business agree that there are limitations to w hat a

22 In conversation with Justin Alain, a former modeling agent, model and actor on August 17, 
l 993. Currently , he is a debt co llector in San Francisco  fo r m ode ls having troub le  obta in ing 
pa y rn ent from d el i nq u ent ag en ci e s .

24 In conversation  with Joe Hunter on August 23, 1993.
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m odeling school can accomplish. Legitim ate m odeling schools w ill tell prospective students 

th e  tru th  about their potential, b u t others will take w hoever walks th rough  the door. 

"Prospective m odels will n o t com plete a course at a m odeling school and im m ediately start a 

m odeling career if they d o n 't have th e  essential requirements (height and measurem ents) 

already. A nd if they do, they usually d o n 't n eed  a m odeling school," according to  the 

P residen t o f  a local m odeling agency /5

N ew  Y ork  exem pts schools o f acting, m usic, dance and  fine arts from  licensing —b u t 

its State Education D epartm ent licenses m odeling schools as "trade schools."

Print bo o k s and portfolios. E very  m odel agent has a p rin t b o o k  w ith  p h o tog raphs o f  his or 

h er clients to  m arket th e  m odels to  prospective employers. M odels may pay fo r 

representation in their agent's book, although they are n o t required to  T hese books can help 

g e t m odels exposure and, ultimately, 'work. T hey  differ from  a m odel's individual portfo lio , 

w hich is used  to  m arket them selves w hen on "go-sees" — an industry te rm  for appointm ents 

to  see if a studLO w ants to  h ire a m odel — or interviews to  discuss potential w o rk  w ith a 

client

M any people have heard  o f th e  infam ous "Faces International" p rin t book, regarded 

by  industry? insiders to b e  a classic scam  in th e  m odeling  industry? F o r a fee ranging from 

$185 fo r a small p h o to  to $10,000 fo r a full page shot, practically? could get their

p ic ture in this b o o k  Faces p rom ised  its clients it w ou ld  distribute th e  b o o k  to  industry 

decision-makers th roughout the U nited States and in 32 different countries. A*1 investigation 

o f the com pany by D C A  and th e  B etter Business Bureau uncovered tha t som e of the so-called

25 in'conversation with Alyssa Black, President o f Lure Talent Group, Inc., on August 10, 1993.
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decision-makers receiving the bo o kw ere  either dead or no longer in the business, .and m any 

others didn't refer to  the book at all when casting for their productions.

Consum er Affairs took legal action against Faces which settled the charges by signing 

a comprehensive Assurance of D iscontinuance signed on M arch 31, 1993 Without admitting 

any wrongdoing, Faces agreed to correct those business practices that the D epartm ent alleged 

w ere unlawful, and to dram atically reorganize its N ew  Y ork  C ity business. Instead  o f 

continuing as a talent agency, it agreed to simply publish its magazine.

Child modeling. A ccording to Becky Y ee, Public Relations Coordinator for W ilhelrnina 

M odels, parents are eager for their children to m odel in the hopes that their kids w ill earn 

enough m oney to pay for their own college education.'^ Despite these good intentions, 

m any parents have been known to squander their children's earnings before the children are 

able to m anage their cwn m oney. I t  is controversial w hether children should w o rk  at very 

young ages -- som e babies as young as four weeks are subject to  the bright lights of photo 

shoots.

M any m odeling agencies handle children, som e w ith  divisions set up specifically to 

deal w ith children Children are reviewed at m any open calls, and some companies sponsor 

m odel search events specifically geared to ch ild  models.

Children typ ically m odel dunng the sum m er and other school vacations. If they live 

in N ew  Y ork  C ity, they m ay w o rk  occasionally after school and on weekends as well. 

W orking w ithout any union protections, thq? are dependent on their parents and state child 

labor laws to protect them against unsafe w orking conditions and unreasonable hours. Child

26 In  conversation on September 14,19193
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m o d els experien ce th e  b u sin ess in m u ch  th e  sam e w ay adu lt m o d e ls  do, they h av e  go -see s 

an d  call b ac k s, u sually  tw ice b e fo r e  b e in g  se lec te d  fo r  a job

A  few  g o o d  sn ap sh o ts  exh ib itin g  a  child 's se lf-a ssu red  energy an d  likeable p erson ality  

are all that is n ece ssa ry  to g e t  started . A  child's resu m e detailin g any acting o r  m o d e lin g  

experience, a lo n g  w ith the p h o to s , con vey  any fu ture potential.

IV . W H E N  SH O W  B I Z  ST O P S A N D  SC A M M IN G  ST A R T S:
W eeding out the "b a d  actors"

T h o u sa n d s  o f a sp irin g  actors an d  m o d e ls live in  N e w  Y o r k  S o m e h av e  travelled  lo n g  

d istan ces to  test the N ot;  Y o rk  w aters. O th e rs w h o  m ay  be em p lo y ed  in d iffe ren t careers are 

lu red  b y  ad s that p ro m ise  m o d e lin g  jo b s, regard less o f  ex perien ce  o r  lo ok s. T h e  ch allen ges 

p ro sp ec tiv e  m od els an d  actors face  are to  fin d  legitim ate agents, m an agers an d  quality 

p h o to g rap h ers an d  to  av o id  th e  sh arks an d  con  artists T h e  b e st p lace  co n su m ers sh o u ld  start 

is b y  a sk in g  e stab lish ed  actors an d  m o d e ls  a b o u t  w h o  they 've w o rk e d  w ith , w h o  is reputab le, 

an d  w h o  to  w atch  ou t for.

A  "g o o d "  — that is, su c c e ssfu l -- c o n  artist w ill m ak e p e o p le  feel that th ey  are o n  the 

cu sp  o f  so m e th in g  really g rea t — an  en try  into a career on  the screen , as a runw ay m o d e l or 

as a v ideo  star — so  th at they feel p re ssu re d  to  g e t their p h o to g ra p h s taken  fo r  a c o m p o site  

card  o r  p o rtfo lio  im m ed iate ly  b e c a u se  th ere 's a  job  availab le  th a t  w eek, fo r  w hich  they w o u ld  

b e  perfect. T h e  con su m ers get so  excited  they  com e up  w ith th e  m on ey  fo r  p rin ted  

p h o to g ra p h s  -- typ ically  a t least $200 . In  a scam  C o n su m e r  A ffa ir s  h ears a b o u t  regularly, 

co n su m ers g o  b a c k  to  th e  agency to  review  th e  p h o to g ra p h s , b u t  all they 're g iven  is a  con tact 

sh eet -- an  8 .5 " x  11" sh eet w ith  a tiny v e rs io n  o f  th e  p h o to g ra p h s  p r in te d  o n  it.. W hat
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happened to  th e photos the consumers w ere expecting' W ell, that w asn11 part o f  the deal. 

N ow , th e best photos have to  be chosen from  th e contact sheet, and used to  m ake 8" x 10" 

p h o to s or co m p o site  cards. T h e  co st is usually set at $ 1 .8 5  each fo r  200  copies. So 

consum ers pay an additional $ 170. W hen they return to  see th e com posites, they are h it with 

another charge o f  a few hundred dollars for th e em ploym ent agency representative to  becom e 

their agent and m arket them  around th e City. S ince they have already spent so m uch and 

w ant to  m ake their investm ent w orthw hile, m any resign them selves to  having to  pay this 

extra amount.

B u t the fraud doesn't stop there — th e agent then prom ises to  send th e photographs to 

agents all o v er N e w  Y o r k  City. " D o n 't  call us, w e'll call you," are the last w ords the 

consumers hear. W h at they get for their m oney are substandard pictures and that's it. T h e  

victim s, w hether parents and their young children, teenagers, or adults, w ill n o t h ear from  

their so-called agent again.

T h ere are m any other types o f  scam s involving sem inars, print books, m odeling 

schools and m ore. H ow ever, the bu lk  o f  complaints received by D C A  are about m odeling 

and talent agencies that p ose as m anagem ent firms and b ilk  people for photography services 

M odeling, television and th eater businesses are highly com petitive. E v e r  see a subway ad 

for m aking b ig  bucks quick  by m odeling -- n o  experience necessary? A lthough people o f  all 

shapes and si2es are needed fo r  acting, the "character type" roles are relatively rare, and 

experienced actors have a good  chance o f  b o o k n g  them  over th ose w ith n o  experience. As 

for m odeling, the vast m ajority o f  m odels need to have specific physical dim ensions to  get 

work A ny ad or agent that tells consum ers otherw ise is just leading th em  on E x p e n e n ce d

18



actors in terview ed for this report convey a sense that "if there are any businesses in the 

world that sanction discrim ination, they are the glamourous businesses of m odeling and 

acting, no t in. the racist sense, but casting directors usually search for archetypes." So not 

just anyone can w a lk  in off the street, w ith no experience, and expect to  start w orking right 

away. A complex combination of factors determine w ho gets a chance, and w ho makes it, to 

stardom

Sexual harassment ~ not " i f  but "when". Although beyond the scope of this report, 

sexual harassm ent in the entertainment industry has always been considered a common 

problem Even today unscrupulous agents, managers, casting directors, photographers and 

other power brokers in the business m ake the famous "casting couch" a requisite stop in an 

actor or m odel's journey to  success

The sad truth is that m any m odels and actors are sexually harassed  in their career but 

they do no t complain to the authorities The N ew  Y ork  City Com mission on H um an Rights, 

which investigates and resolves complaints of sexual harassment, has received only a few 

complaints of harassm ent by models or actors in -the last few years

There is no reason for models and actors to undress before their agents A nd if  they 

are on an interview  for a nude scene or photo session, then only a casting director should 

need to see them  naked.1-1

Kid scams. Child models and perform ers, and their parents, are another commonly 

victim ized group of consumers Especially since children change so m uch physically in their 

first five years, kids under five years old don't need  costly professional photos to get a shot

27 See Appendix B for resources and complaint contacts regarding sexual harassment.
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a t  m o d e lin g  or ac tin g . Nevertheless,, unscrupulous business-people who hide the facts easily 

draw many parents into paying for expensive photographs o f their children w ith prom ises of 

great success.

Though it is no t operating illegally, N ational Talent Associates (NTA) is an example 

of a com pany w hich  makes its m oney on the dreams and egos of parents and their children, 

often newborn babies. T he company obtains new  parent's names and addresses and sends 

letters encouraging the parents to call and set up an appointm ent to discuss their child's 

prospects in the modeling and talent industries. The company sells parents of "young children 

five-year contracts to have their children photographed annually. The photographs are then 

subm itted to a talent agency in N ew Y ork City, w ith  the parents hop ing that their child w ill 

be selected as a model.

The Federal Trade Com mission (FTC) took action against NT A in 1975 and again in 

1979 and 1985. The com pany had failed to honestly inform  prospective clients of the 

chances o f their ch ildren booking  w o rk  In  fact, on ly  2 .7%  o fN T A 's  23,310 signed 

children actually booked jobs. A nd of the <529 kids that did get w o rk  through NTA's 

contacts, 428 made under $500 on the jobs. 23 As a result of the FTC's action, NT A is 

required to info m i prospective clients of its track  record. 29

26 Success rates reported by National Talent Associates' "Important Information* document 
current for the last five calendar years from 1992. The Federal Trade Commission has 
required NTA tn document its achievements in nhteininq paid employment for it-; clients to 
prospective clients since a 1975 consent order.

29 In 1979 and  again in 1985 the Commission charged N T  A  and its officers with violating the 
1975 order. To settle the charges, the agency agreed to  an injunction and, in 1979, paid a 
$25,000 dvil penalty; in 1935, NTA paid a $150,000 civil penalty.
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In June 1993, N ational Talent Associates contacted a Consumer Affairs employee 

w ith  a newborn baby. T h eN T A  representatives refused to send any corporate prom otional 

literature and' in sisted  on v isiting the parents in their home. T he new  m other and her 

husband w ent through the interview  process w ith  an NT A representative at their house. An 

N TA  agent to ld  them  their child had  a chance of booking jobs. If the parents decided they 

w ou ld  like N TA to "manage" their child, includ ing arranging photography services once a 

year for five years, they had to p ay  a one tim e fee o f $435. E ven  if  the parents obtained 

m odeling jobs for their son them selves, they still had  to  pay 15 % of all the child's earnings 

to NTA

Sometimes parents cannot be objective enough when it comes to their own children.

Parents spending m oney on professional photographs of their kids, especially those under the

age o f five, are no t necessarily im proving their chances of success and m ay be w asting

m oney outright. Jo e  H unter, the President o f Ford M odels, described a far too typ ical

scenario of parents eager to get their children into show biz, who w asted  hundreds of dollars

on their shot in the dark.

An acquaintance w anted to get his kids into m odeling andw as considering spending 
$1,000 on photographs at an agency he had  already contacted. On appeal to Mr. 
H unter for advice, he recom m ended that the father take his kids — and some 
snapshots — to an open call at Ford's childrens' departm ent A t the open call, the 
children w ere reviewed for their potential in the m odeling business. A Ford agent 
to ld  the father th at he didn 't th ink  the children had m odeling potential. Still, the 
father returned to the first com pany he had  contacted and spent the $ 1,000 on 
photographs of the kids anyway.'"

I n conversa t ion  A u g u s t  23, 199330
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A ll kids m ay be cute, bu t they are not all m eant to  be m odels. Parents can avo id  

photography scams by taking their children to open calls, and by visiting different agencies 

w ith  snapshots of their kids, in search of an agent they feel is honest and w ill find their 

children work 31

V. EXAMPLES OF CONSUMER COMPLAINTS

T he following accounts of consum er np-offs illustrate typical types of m odeling and 

talent agency scams, ^ccordmgi_to complaints tiled  w ith the D epartm ent of Consumer Affairs, 

the Better Business Bureau, and the N ew  Y ork  State D epartm ent of Law, Bureau of 

Consumer Frauds and Protection.

N .Y .C . M o d e ls :  T a k e  th e  m o n e y  a n d  ru n

• B rooklyn ite Dan Hua. W  responded to an ad p laced by N Y  C. M odels in the newspaper, 
W orld  Journal. The ad read

MODELS
Actors Dancers Kids needed immediately for 

m agazines, catalogs, T V  commercials.
A ll ages, no experience necessary

T he advertisem ent led Dan H ua W. to believe that upon responding, she w ould  be 
interview ed for w o rk  by a potential em ployer, not an employm ent agenq?

T he follow ing day, D an  H ua W. w ent to see a "talent scout" at N .Y.C. M odels, 
w here a com pany representative allegedly to ld  her that she needed photographs for a 
portfolio. Less than a w eek  later, she and the "scout" v isited  Rom y Productions w here, 
according to ban H ua W ., an agent to ld  her she m ust pay $147 for photographs, w hich  she 
did. T he photographer in form ed D an H ua W. that if she "did not do well" in the first roll of 
film, she w ould have to p ay  $70 for the second roll.

n See Appendix B for answers to questions commonly asked by parents about children in the 
m o d e l in g  bus iness .
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A fte r the pho tographer to o k  th e  first 36 exposures, he allegedly requ ired  D an  H u a W. 
to take the second  ro ll o f  film , ra is ing  h e r to tal co st from  $147  to $2.17 W hen she 
questioned  th is add itional fee and  stated  th a t she d id  no t h av e  th e  m oney to  pay it, the 
ph o to grap h er alleged ly p ro m ised  h e r that she w o u ld  g e t a certain job p ay in g  $100 an h o u r to 
b e  fo llow ed b y  other m o d e lin g  w o rk  for m agazines, catalogs, v ideos and m ore.

W ithin days, D an H u a  W. returned  to  R om y P roductions to p ic k u p  her photographs. 
She p a id  $70 for th e  second ro ll o f film  to th e  agent, w h o  then  h e lp ed  h e r select som e 
photographs for her portfolio. B u t then  th e  agent allegedly to ld  h e r that she w o u ld  h ave  to  
p ay  an  a d d i t i o n a l  $ 7 9 7  for the portfolio photographs. R ea liz ing  she w as being  be cheated, 
D an  H u a  W . asked  fo r the negatives o f  her p ictu res. T h e  agent refu sed  to com ply, say ing  
she d id  n o t h ave  possession  o f them  Subsequently , she w as ab le to  obtain  one 8" x 10" 
en largem ent, fo r w h ich  she h ad  to p ay  an add itional $ 17.

T hree  days later, D an H ua W  called  th e  agent, w h o  pu t the ph o to grap h er on the 
phone. D an H u a  W. dem anded  she b e  g iven  th e  negatives. T h e  p ho tograph er, w h o  said  he 
w as the head  o f  R o m y  P ro d u c tio n s , a lleged ly  rep lied , "Y o u  are an  idiot! I f  yo u  w an t to get 
th e  negatives, you m u st p ay  m e  S 150."

D an H ua W . never ob ta ined  em p loym ent from  th e  agency, n o r d id  she ever acqu ire 
h e r negatives.

• After seeing an advertisement fo r h an d  m odels in  N ew sday , Z oe S o f Ronkonkorna, N Y  
ca lled  N  Y  C. M o d e ls  to f in d  ou t ho w  to g e t into the business. A  rep resen tative  to ld  h e r that 
she d idn 't need  any photographs and she only n eed ed  to  com e in and  ta lk  to  som eone at the 
agency

Z oe S. w en t to the agency, w h ere  an agen t alleged ly to ld  h e r th a t she h ad  g rea t hands 
and  co u ld  m ak e  a liv ing  w o rk in g  as a  h an d  m odel. T h e  agen t added  th a t h e  th o ugh t th a t she 
sh o u ld  h ave  looked  in to  th is career years ago. E ven  though  th e  agent to ld  h e r on th e  phone 
that she d idn 't n e ed  photographs, h e  asked h e r in  th e  in terv iew  if  she h ad  any p ictures.
S ince she d idn 't, h e  alleged ly to ld  h e r th a t a pho tographer on th e  prem ises could  shoot h er 
and  from  the photographs p rin t com posite cards, necessary to  g e t m o d e lin g  jobs T h e  agent 
then quo ted  h e r a p rice of $127 fo r p rofessional h a ir  an d  m akeup  and  photos. W hen she 
asked  if sh e  could  keep th e  negatives and  h ave th e  com posites p a n te d  elsew here, the agent 
alleged ly to ld  h e r she co u ld  not.

T he pho tographer to o k  h e ad  and  h an d  shots. A cco rd in g  to  Z oe S., h e  strongly urged  
her to let him  take tw o m o re  ro lls o f  film  o f  h e r hands at $50 .00  each  She sa id  she cou ldn 't 
affo rd  to  spend  th a t m uch  and  w o u ld  take m o re  p ictures at another tim e. W hen the 
ph o to grap h er alleged ly to ld  Z oe S th a t it  w o u ld  co st m o re  th a t w ay  because she w o u ld  be 
ch arged  for hair an d  m akeup  again , she ag reed  to one extra ro ll o f  film . T h e  N .Y .C .
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M odels agent then allegedly to ld  her that to start off, she needed 100 composite cards at 
$1.85 each. A fter the photography session, NYC M odels to ld  her to return in two weeks:

W hen Zoe S. returned, the N.Y.C. M odels agent helped her select four photos for 
her com posite-card and to ld  her she had  to pay $60 for four 8" x 10" shots. A ccord ing to 
Zoe S. he said that it is best that she buy tw o-sided composite cards w hich  cost $2.85 each. 
She said she couldn't afford to spend that much but the agent allegedly convinced her that 
tw o-sided cards w ere  m uch better and w orth the extra cost. A ccording to Zoe S., he also 
said that the cards get used up very quickly, each agency w ants 30 of them  on file, and she 
should b u y  200 cards. The additional 100 cards w ould  cost $82. Zoe S. lam ented that she 
could no t afford tins and had never expected to pay so much, but the agent reassured her that 
she had  a future in m odeling and that one m odeling job w ould  pay for the $592 she w as_  
investing. H e allegedly to ld  her that N.Y.C. Models routinely receives requests for hand  
models and that she should receive calls for m odeling jobs soon Zoe S requested that her 
pictures be sent to her because she lived too far from M anhattan to come in for a pickup 
For this service she w as charged an additional $15.

Zoe S. sent her p ictures to several m odeling agencies. T hey told her that her 
prospects as a m odel w eren 't good because she has too m uch brown hair on her arms The 
agencies, including Ford and E lite, said they w ou ldn 't even show the pictures to their clients. 
Zoe S. called the N. Y.C. M odels agent and com plained that she thought it  w as his 
professional responsibility to discuss this concern w ith her. She dem anded to know w hy he 
had  not done so. Zoe S. was upset about spending alm ost $600 for nothing and said she 
wanted a refund for most, if  not all, o f her outlay. B u t the agent allegedly offered on ly to 
take her pictures again, adding that shewTould have to pay for new  com posite cards

Zoe S. filed a com plaint w ith the D epartm ent of Consum er Affairs, which obtained a 
$237 refund from the agency.

• W illiam  S., o f  Je rsey  City, N J, v isited  an agent at N  Y  C M odels w ho alleged ly to ld  
him there w as a lot o f m odeling w ork for Latinos. A ccording to W illiam  S., the agent told 
him  he should have his photos taken, for a total cost of $302, and he w ou ld  be on his w ay  to 
obtaining a job.

W illiam  S. to ld  D CA the agency w ou ld  send him  out on jobs and the address w ou ld  
be incorrect or the location did no t exist. There w ere times when he w en t back  to the N YC 
M odels to obtain the address of an alleged job but the agents w ou ld  give him  a tim e and date 
to call for assistance. W hen he did, the agents w ere too busy to take care of him. William 
S. says the agency also changed his representative constantly

W illiam  S. spent his savings trying to  obtain m odeling w o rk  that never existed.
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• Nyack, N Y  resident Ann S. responded to a newspaper add which read

Models, Actors, Dancers, Kids 
Hands, faces, hair, full figure 
& petite for catalogue, comm, 

music video & movies. No exp.
A ll ages (under 18 w/parents).
Interviews 12:30-6pm 7/ 16 at 

The W hite Plains Hotel..
For Appt: 212-420-1558

She visited the hotel only to find a huge crowd She stayed two hours but ultimately left_ 
w ith only a business card from N.Y.C Models. She noticed a similar ad a couple of months 
later and w ent back to the hotel She spoke to someone representing the company and asked 
if they had any interest in her since she w as a "mature" woman. She w as allegedly told by 
an agent that the company would have lots of w ork for a woman her age, that she was a 
" mother of the bride type." The agent charged her $127 for working w ith the agency, which 
included make-up, use of the studio, and contact sheets from which Ann S. would choose 
three or four pictures to go on a promotional 8" x 10" composite card Additional composite 
cards would cost 51.85 each.

Several days later Ann S. went to the agency in N ew York City, which was set up as 
a photography studio, to *be photographed. According to Ann S., she was ultimately 
persuaded to have an extra roll o f film shot for an additional $53. The agent asked her to 
come back to the company a w eek later to review the contact sheets No mention of price 
was m ade.

She returned to the same location a w eek later and noticed the lights and backdrop for 
the photo shoot were all gone and the make-up person at the photo shoot was now the 
receptionist. Ann S reviewed the contacts and chose four photos, which an agent allegedly 
told her she could have packaged for $375, with additional packages of 100' composites 
costing $58 each According to Ann S., the agent told her she w ould earn $1200 for one job
so it was worth the cost

Ann S. tried to get the negatives from the agent, who allegedly said she could not 
have them "for fear of them getting into the wrong hands." He said he needed his lawyer to 
sign a document releasing him from any responsibility toward misuse of the pictures. She 
'was ultimately able to obtain her negatives but that is all she got from the deal.

Models 4. A  leap in faith

• Joseph and Esther E ., of Brooklyn, visited Model 4 Agency in hope of landing modeling 
w ork for Esther. According to Esther E., the agency owner Judith confidently stated what
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they w ould need to do in order to  get E s th e r  E .'s  career started  Follow ing h er instructions., 
they paid $610 for photography services and 500 com posite cards, 250  o f  w hich  Judith  would 
keep to  distribute to  different agencies. D espite repeated attempts to follow  up, Jo sep h  and 
E sth e r  E . d id n o t hear from  Ju d ith  for over one year. T h ey  called to  request at least th e 250 
cards Judith  had, since they assumed Judith  had lost interest in p rom oting  E sth er E . Judith 
d id not respond

N o t worth th e gam ble

• M ichelle  M. o f  Brooklyn, interview ed with a M anhattan P etite  M odeling agent, w ho 
explained to  h er th e procedure o f  creating a portfo lio  in order to  start a m odeling career.
T h e  agent quoted M ichelle  M  a price o f  $ 2 7 5  fo r  the p o rtfo lio  A fter she had her p ictures 
taken., the agent allegedly quoted  h er a price o f $ 150 for four blowups. M ichelle M. thought 
ab o u t w h at she. was initially told , and was confused. She thought she w ould have to  pay only 
$ 2 7 5  to  start her career in m odeling. She w ondered if sh e had made a b ig  m istake, bu t she 
to o k  a gam ble and paid for the four blcwups.

A ccording to  M ichelle M ., she returned to  th e agency, excited  to  discuss her 
potential, only to h ear th e agent say, "N ow , th e last step is to  have th e cards m ade, and then 
you'll b e  finished w ith th e p o rtfo lio  and you'll b e  on  your way to a satisfying career in p etite 
modeling. A ll it costs is $ 195 for th e cards to  b e  m ade and that should only take a couple o f 
days." M ich elle  M . said she could  n ot believe 'what she was hearing. She was confused  and 
suspicious, sh e  grabbed h er pictures and left th e agency disgusted by th e situation T h e  
four blowups w ere terrible, according to  even/ m od eling agency she has since visited

• M ichelle G  o f  Staten Island, heard an ad for M anhattan P etite  M odel A gency on th e Kiss 
F M  radio station. She v isited  the agency fo r  an interview  and m et an agent who allegedly 
told h er that she w as very  pretty  and had especially nice hands. A cco rd in g  to M ich elle  G ., 
an A sian w om an, the agent also to ld  h er that m ost o f  h er clients w ere Asian. T h e  agent also 
to ld  her that in order to  b e a client o f  M anhattan Petite, she had to  get photographed and 
spend about $500 for a portfolio, or have one o f  her own photographs reprinted, in color, 
with h er nam e and th e agency's n am e on th e p h otos, w hich  w ould cost about $195 for 300 
copies. Since M ichelle G . could  n ot afford $500 , she opted for th e repnnting and gave the 
agent one of h er original photographs. M ichelle G. left a $ 100 downpayment.

M ichelle G  returned two weeks later to pay the balan ce o f  $ 9 5  A ccord ing  to 
M ichelle G ., th e agent specifically to ld  h er that she w ould have th e photography lab send  the 
photos to  either th e agent's o ffice  or M ichelle G  's h o m e fo r  h er to  review b e fo re  they w ere 
sent to  any clients They agreed on this plan

M ichelle G  called a w eek  later to  inquire about th e status o f  th e photographs. T h e  
agent allegedly told her to w ait at least two w eeks and that she would call her w hen they
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w ere ready A fter a m o n th  passed, M ichelle G. called the agent again. T h e  agent allegedly 
to ld  h er that she h ad  already given o u t all the photographs to  h er clients and tha t she had  
none left M ichelle G. was outraged. She h ad  n o  p ro o f  th a t the agent had reprin ted  the 
pho to  o r  sent them  to  any o f  h er clients. She w ro te  th e  agent a letter requesting a refund, to  
no avail.

Ef.tite_US A  MQ.deIs:-Hotel h.Q $x

•  E lizabeth G. of Schenectedy, N Y , saw an advertisem ent fo r m odeling auditions at a hotel 
and im m ediately thought of h er daughter, Sham ika G ., w ho  dream ed o f becom ing a model. 
She to o k  the 13-year-old girl fo r an audition. Elizabeth paid  $20 fo r photographs, o f Shamika 
G. at th e  hote l, w hich th e  agency allegedly required in o rder to  determ ine w heth er Shamika 
G. was accepted  as a client.

A w eek  later the;/ received a letter from  P etite  U SA M odels saying Sham ika G. had  
been accepted. T h e  girl w as thrilled that h er dream was com ing true. T h e  letter stated  that 
a $145 deposit was required and E lizabeth G. prom ptly  sent it. T h e  letter also stated  th a t the 
portfolio  w ould  be shot at a Holiday In n  in Albany.

A ccording to  Elizabeth G., an agent called three -days before th e  scheduled sho o t to  
tell h e r  th a t th e  date n eeded  to  be  changed Soon after tha t, ano ther call came w ith  new s that 
th e  shoo t h ad  been cancelled because th e  agency could n o t find a ho te l to  do the shoot. The 
ow ner of th e  agency allegedly asked E lizabeth G. to  b ring  Shamika G. to  N ew  Y ork  City 
and she said yes.

Suspicious o f th e  Situation, E lizabeth G  to e d  to  cancel the deal and obtain a refund. 
H er contract specified she w ou ld  b e  refunded if cancellations w ere m ade three days befo re  a 
portfolio shoot W hen she spoke to  the ow ner o f the company, she was denied h er m oney 
back  and  th e  ow ner hung  up on her. E lizabeth G  has n o t heard  from  the agency since tha t 
call.

Petite Models: Slip sliding away

♦ Tanya F  o f N o rth  Babylon, N Y , visited Petite M odels, ow ned by a w om an  nam ed 
Ju d ith , w ho refused  to give T anya h er last name. D u rin g  T anya F.'s first visit to  Petite  
M odels, Judith  allegedly to ld  h er th a t she w o u ld  receive 72 pictures and negatives for $275, 
and th a t w hen h er pictures w ere com pleted, Judith  w ould  send them  to  various agencies to  
promote her. A fter T anya F  g a v e j ud ith  $275 and had her p ic tu res taken, Ju d ith  allegedly 
to ld  Tanya F. th a t she w o u ld  receive only slides fo r h e r m oney. W hen Tanya F. asked to  
view the slides, Judith  allegedly refused because Tanya F. did n o t have an additional $150 to  
have the* slides m ade in to  photographs. Tanya F. w asn 't no tified  abou t tins additional 
expense until after th e  slides had been developed
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• In response to a subway advertisement, "Earn up to $1500 a day, No Experience 
N ecessary," Po ilan  S., o f M anhattan , and her niece, M eiling  R ,  wTent to M odel 
D evelopm ent: A sales representative allegedly to ld  the niece that she was definitely m odel 
m aterial and ta lked  her aunt in to paying $495 for slides She w as charged $550 for a color 
portfolio as well. A ccord ing to P o ilan  S., the agent told the niece, M eiling R_ that she 
w ould  be in a m odeling sem inar which sounded professional and exciting to both of the niece 
and her aunt. B efore paying  $550 for M eiling F Js  portfo lio , they told the agent they w ou ld  
return in five days to finali2e a p lan  and p ay  the rest o f the m oney F ive days later, P o ilan  
S. called the sales representative to say she could no t m ake it that day, but prom ised to pay 
the $550 w hen she cam e in soon. T he representative allegedly urged her to pay 
Immediately, even if  it m eant sending the m oney through express mail.

Poilan S. d id  no t send the m oney bu t instead returned to the agency two days later to 
pay. She asked  the agent w h y  it w as so urgent that the m oney be  p a id  A llegedly, the sales 
representative said  that he had  a job for M eiling R. W hen Po ilan  S. asked w h y  he d idn 't say 
so on the phone, he allegedly resp o n d ed ," W e don't discuss jobs over the phone " H e said 
the job w as no longer available. Po ilan  S. paid  for the portfo lio  and left

Several days later she called the sales representative about the sem inar and the 
portfolio and he to ld  Poilan S. lie w ou ld  call the next m onth about the sem inar, and the 
portfolio w ou ld  take seven or eight weeks to prepare The sales representative had  never 
told Poilan S. it w ou ld  take so long during any other conversations they had  h ad  One week 
later Poilan S. called to  cancel the portfolio and request a refund.

Po ilan  S. never heard  from the com pany again. She later learned that it w as an 
unlicensed agency

• Bronx resident, Enrique F and his son Jonathan visited M odel Developm ent to  discuss 
the prospects for his son  to enter into a m odeling career. E nrique F paid  $495 for a "super 
portfolio" w hich  he w as to ld  w ou ld  be a set of photographs of his son, as he w as shew n 
during the interview . Instead, the com pany gave him 72 color slides. E nrique F knew that 
this was not considered a portfolio in the m odeling business. W hen he questioned the agent 
at M odel D evelopm ent, he ripped up E nrique F.'s receipt. E nrique F. returned the slides by 
certified mail, return receipt requested.

L G  M o d e ls :  W h a t 's  w ro n tr  w ith  th is  p ic tu r e ?

• L ilikette E ., o f M anhattan , w ent to LG  M odels for an interview . A n  agent allegedly told 
her that she needed photos taken an d th e  agency w as running a "special" for their on-site 
photographic services A ccording to Lilikette E., the agent to ld  her that she had  to leave a

M  o d e l D  evelopm ent;.^ .Laterl]_m e ^ sj i _exM:
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deposit that day or she w ou ld  m iss the special deal, and that if  she did no t m ake an 
appointment for the photos immediately, the photographer w ould  be too booked to see her. 
Since she did not w ant to spend a great deal of m oney, she decided to take advantage of the 
bargain price. The agent allegedly to ld  her that she w ould  pay $127 for photographs, instead 
o f the usual $350 , p lus $92.50 for 50 com posite cards, a total o f $220 She left a $10 
deposit and made an appointment

W hen Lilikette E. returned for her photo session,' the agent allegedly demanded that 
she pay the balance of S107 before she could be photographed and that she sign a document 
requiring her to p ay  for the photographs. She w as not g iven a co p y  o f the document. Then 
she w aited  in line to be photographed. N ear the end of the first roll of film, the 
photographer allegedly "advised" her that shooting additional film w ou ld  be highly 
recom m ended in order for the job to b e  done properly. H e said L ilikette E. hadn 't w arm ed 
up yet. T he cost — an  additional $125.

L ilikette E. returned to LG  M odels a w eek  later to review  the contact sheets. Then, 
in order to receive photos, she was allegedly to ld  that she had to purchase a package deal, 
the least expensive of w hich  cost $322. O utraged, Lilikette E. felt that if  she w an ted  to get 
anything out of the w hole experience, she w ould  at least have to spring for the extra amount. 
She was never to ld  about this so called package during her interview , and instead  of $220, 
she spent $575.

•  Queens resident M artha O. w as unem ployed w hen she saw an ad for models in a Spanish 
language newspaper, E l P ian o  W hen she called, the LG  M odels representative w ho 
answered the phone allegedly inform ed her that the agency urgently needed people of all 
ages According to M artha O., over the phone, the company representative strongly 
encouraged M artha O. to  come in and have photographs taken im m ediately, because she 
risked losing an  available job.

A fter the photographs w ere  shot, an LG  M odels agent allegedly asked M artha O. to 
pay $ 172 to have the photos processed. T he agent called her on the phone and allegedly 
inform ed her that she needed to pu t together a portfolio im m ediately because there was a 
television job for her and other jobs available shortly thereafter. Convinced that she could 
gain  em ploym ent, M artha O. paid  an additional $455. B u t after this m oney w as paid,
M artha O. never heard  from  the agency again The com pany refused to return her phone 
calls. W hen  she v isited  the agency, she was g iven  a list o f addresses to w hich  she could 
send her photographs D espite spending $627, M artha O. has never gotten any employm ent 
through LG M odels.

• Queens resident E lva V , a w om an  in her early tw enties, w en t to LG  M odels for an 
in terview , accom panied by her m other. A t the m eeting she agreed to be photographed and 
scheduled an appointment. T he LG  agent to ld  her the total price w ou ld  be  $ 147 and E lva V
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paid  the am ount on the spot. E lva V. w as allegedly told that as soon as she obtained the 
photographs, LG  Models w ould  get her jobs

H owever, w hen E lva V  w en t to p ick u p  her pictures,, the LG  agent to ld  her that in 
order to get composites, she had  to pay an additional $620.

• R uss A. o f M ontclair, N J, v isited  LG  M odels w ith the hope o f getting m odeling jobs.. A t 
his first visit, an agent allegedly to ld  him that he needed  photographs that w ou ld  cost $87, 
and that after his pictures w ere taken, he w ou ld  be m atched w ith  an employer looking for 
male models.

According to Russ A ., at his second v is it to LG  M odels, an agent to ld  him  that he 
had to pay an additional $261 for reproductions of the original photographs When Rxss A. 
responded that he had no t been to ld  of this additional cost, the LG  agent allegedly to ld  him  
that he w as "acting stupid and that people pay a lot m ore for such service."

R uss A. paid  the additional cost, believing that the agency w ould  find  him w o rk  The 
agent to ld  Russ A. to call the fo llow ing w eek  for his first paying  assignment. When R uss 
called, he w as inform ed by the agent that he needed  to pay for a train ing session to learn 
how to  interview  for em ploym ent Russ A has never gotten a job through LG  Models.
W hen he dem anded a refund, the agent allegedly refused and m ade an obscene rem ark

• Bronx resident G loria C. saw an LG  M odels ad m  the classified section of E l Diario 
She called the com pany and se tu p  an appointm ent for her daughter, D eborah M  At the 
interview , an agent allegedly said  her daughter had  a lot of po ten tial and that he could get 
her m odeling jobs. H e then inform ed Gloria C. that she needed pictures of her daughter and 
that they w ou ld  cost $127. G loria C paid  the money.

W hen G loria C. p icked  up the photographs, they w ere w allet-si2ed. She was 
instructed to choose the best pictures A ccording to G loria C., the agent to ld  her that the 
photographer w anted to take m ore pictures of her daughter so that she w ould  get m ore 
exposure. T hose p ictures, lie said, w ould  cost an  add itional $70. G loria C. again  paid  the 
money. W hen the second set of pictures w as ready, the agent allegedly advised G loria C to 
order 200 com posite cards, for an additional am ount of $370, w hich  she did

A ccording to G loria C., throughout her dealings w ith  this agent, he repeatedly told 
her and her daughter how great looking D eborah M. w as and that she w ou ld  have no 
problem  getting m odeling jobs. W hen G loria C. ordered her daughter's com posite cards, the 
agent allegedly told her that her daughter w ould  also need a portfolio to use on interviews 
T h e additional cost for the composite cards and portfolio was $550. The agent prom ised 
G loria C. that no further monies w ou ld  be required and that she and her daughter w ould 
quickly m ake the m oney b ack
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A cco rd in g  to G lo n a  C., th e  agent n ev er sent' any o f  th e  c o m p o s ite  cards o u t and  th e  
agencies listed b y  L G  M o d els n ev er resp o n d ed  to  th e  cards th a t sh e  sen t h erself. When 
G lo ria  C called  L G  M o d e ls  t o  find  o u t w h y  n o  m o d elin g  jo b s w ere  co m in g  th e ir  w ay as 
p ro m ised , th e  agency's rep resen tative — w h o  h a d  m a d e  th o se  in itia l p ro m ises  h e rse lf -- 
allegedly to ld  h e r  th a t th e  agent w h o  m a d e  th o s e  p ro m ises h a d  le ft th e  co m p an y  T h e  
rep resen tativ e allegedly w e n t on  to  te ll G lo ria  C. th a t i f  she w a n te d  m o re  exp o su re fo r  h er 
daughter, sh e  w o u ld  h a v e  to  buy a m ailin g  list o f  agencies fro m  L G  M o d els
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APPEN D IX A: VIO LATIO N S ISSU E D  AGAINST MODELING

The Departm ent of Consumer Affairs has charged the following three licensed 
agencies w ith  violations of the General Business Law, the Consumer Protection Law* and 
applicable regulations

(1) FC.T.A &  A ssociates,
d/b/a M odel D evelopm ent T he E uphoria M 's Lie,
E uphoria M & S, Inc .; M o del D evelopm ent, Inc.;
FCemcy M anagem ent G roup, Inc ., K em cyM o d e l 
A gency, Inc., FCemcy D evelopm ent A gency, 
and  H igh  G ear 
40  E ast 23 Street 
N ew  York, N ew  Y o rk

(2)  M anhattan  P etite  M odels, Inc..
d/b/a Ju d ith  M odels, Petite  In ternational 
M odels, and A m erican  M o dels o f N  Y.C.
245 E ast 58 Street 
N ew  York, N ew  Y ork

(3) L.G. M odels Inc. 
d/b/a Rom y Productions, 
form erly  N  Y C M odels Inc 
145 W est 28th Street

N ew  York, N ew  Y ork

Consum er Affairs has also charged these six agencies w ith  unlicensed employment 
agency activity:

(1) Je re m y  Foster-Fell d/b/a Foster-Fell, Inc 
36 E ast 23 St.
N ew  York, N ew  Y o rk

( 2)  V alum et M odel A gency
310 M ad iso n  A ve., Suite 1104 
N ew  York, N ew  Y ork

(3) Actors Reps of New Y o rk  
1674 Broadw ay
New Y ork, N ew  Y o rk
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(4) Mitch Phillips d/b/a Silverco ne Productio ns 
a/k/a Discovery Model and Talent M anagem ent* 
35 W est 31 St., 7th Floor
New Y ork , New Y ork

(5) Suzy Vance 
72^06 Austin Street 
Forest H ills, New York

(5) Mysti que M o del M anage ment
928 Broadw ay, Suite 704 
New York, New Y ork

* Not to be confused with Discovery Theatrical Management Ltd., a  talent management 
agency specializing in children.
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A PPE N D IX  B: CONSUM ER TIPS

T y p i c a l  s c a m s  b y  u n s c r u p u l o u s  t a l e n t  a n d  m o d e l  a g e n c i e s  i n c l u d e :

•  m ak ing  inflated prom ises  o f  getting jo b s  for you;

•  p ressuring  you  to buy  com posite  cards and/or an e>:pensive portfolio  made by a
photographer on the p rem ises  or surreptitiously affiliated w ith  the agency;

•  failing to tell you  up-front the full costs o f  pho tos  and other services;

•  no t disclosing the financial connection  be tw een  the agents and the pho tographers ;

•  sending out "you have been  selected" m ailings falsely cla im ing tha t  the you  are 
receiv ing  special trea tm ent;  and

•  m aking false c la im s about the success  o f  "print books*" which are publica tions 
contain ing listings and pho tos  o f  m odels  and actors.

Tips on looking for an agent

•  Check  whether an agency is licensed by calling Consum er Affairs at 212^487-4379.
A n  agency  should  have its license pos ted  in the reception  area.

•  U p -f ro n t  fees for p h o to  shoots o r  any other ty p e  o f  se rv ice  are illegal. I f  a 
ph o to g rap h e r  appears  to be in cahoots  with a m odeling agency* take y o u r  business  
elsewhere.

•  D o n 't  be lieve  p rom ises  o f  w ork ; on ly  a select fe w  agen ts  can guaran tee  y o u  a jo b .  I f  
a p ro spec t ive  agent te l ls  y o u  he or she can b o o k  you for a pa rt icu la r  f i lm  o r  video* 
b e w a re . U nless a n  agen t is unusually  pow erfu l  in the business* the m ost that agent 
can do is send you  on auditions  and pu t in a good w ord  on your behalf.

•  B e w are  o f  agents w h o  solicit y o u  d irectly  over  the  p h o n e  o r  in person. I f  som eone 
approaches y o u  o n  the street* take their bus iness  card and check  them  out by  asking 
around. A lso  find out i f  they  are l icensed  — if  not* forget about them .

•  Make sure a prospective agent takes  the com m itm ent seriously  be fo re  you  pu t your 
career  in the ir  hands. A gen ts  who say they  will represent aspiring actors without first 
seeing the ir  wo rk* even a simple script reading in the ir  office* are not legitimate.
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A sk  around before you  sign with an yon e  to find out whether they have a good 
reputation in the business. Try to get references from others that the agent or 
m anager has represented in the past.

• Few people enrolled at modeling schools* or a scam agency* know about "open calls" 
at modeling agencies. At least once a week, model m anagers and agents have an 
open call — a day* or m aybe a few  hours* when they look over people off the street 
who want to know if  they have a chance. Open ca lls  are great p laces to start* 
because you  w ill get free evaluations by experienced agents. Prospective models are 
required to bring a few snapshots and have measurements talcen in a bodysuit.

Talent agencies are listed gratis in publications like Backstage Magazine* "Ross 
Reports"* "M adison Avenue Handbook"* and the "New Y ork  C ity  Model A gency 
Directory". To learn about which talent agencies are reputable and what types o f 
services they offer* read The New Y o rk  Agent. Book, by K. Callan* 3rd edition* 
Sw eden Press* Studio C ity CA.

• Don't respond to subway* bus or classified  adds that promise m odeling and acting 
jobs for people w ith no experience* o f all ages and sizes* etc. They are come-ons.

T ip s  o n  g e ttin g  p ic tu re s  a n d  p o rtfo lio s

• Before actually  looking for work* asp iring models and actors need professional test 
shots. No reputable m odeling or talent agency  w ill charge you  for test shots. The 
agency m ay recommend a photographer* but you should be under no obligation to 
work w ith any particu lar person. Y  ou should p ay  photographers for film expenses 
and that's a ll. Get the names o f several photographers and rev iew  their work be fore 
choosing one. I f  an agent strongly pushes you to w ork w ith a p articu la r person* be 
wary.

• Adults .starting out shou ld  not waste money on portfolio shoots. Portfolios are built 
overtim e* as you  get jobs.

Tips. o n  p rin t b o o k s  an d  v id e o s

• I f  you want your pictures and resume in a print bo ole* do some investigating first. 
Find out who gets the book* then call them  to see haw  m uch they actually  use it. 
A sk  the publishers how they market the book* and i f  they have working relationships 
w ith agents and casting directors. Try to  get the ir nam es and do the fact checking 
yourself.
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In  particular, if the models in a print book  don't look too promising to  yogi, use your 
own judgm ent about its legitimacy. It's better to  stay clear of a dubious 
"opportunity".

•  I f  you want to put your work on video tape, hire an experienced videographer, 
preferably one who specializes in taping actors' scenes and monologues. Always 
view samples of their work_ before you hire them .

T ip s  o n  m o d e l in g a n d a c t in g  schools

•  M odeling schools do not transform  people into models. They can teach you how to 
dress, w alk  and apply make-up. But there  are very strict criteria for modeling, 
especially for high fashion. I f  you 're  no t slender and  at least 5 '9", yOU have little 
chance of obtaining high fashion work, regardless o f  what school you attend.

•  Decide what you want from a school before you make a decision that can cost you 
hundreds, i f  not thousands, of dollars. Some schools will accept all applicants, 
regardless o f  their real chance o f  making a career in the business. Some will at least 
be honest about your chances, given your talent, measurements and look. Some- 
won't even take you unless they believe you really have the potential to  work in the 
business.

•  W hether you're looking for an acting coach or teacher or a modeling school, ta lk  to 
former and current students, audit classes and try  to interview the prospective teacher- 
first. I f  you can't meet the teacher personally, check out his or her resume — before 
you sign up.

•  Make sure a modeling school is licensed with the N ew  Y ork  State Education 
Department before enrolling. Call 212-951-6493.

T ip s  o n  jo b  in te rv ie w s

•  W here  there's smoke there's usually fire -- if you are ever asked to  go on an 
interview at a residence, or i f  you have any odd feelings about the legitimacy o f  an 
interview, stop immediately. Feel free to  bring a relative or friend along on 
interviews, a common practice that is not considered unprofessional.

•  I fy o u  are cent on an upcetting interview, immediately tell your agent and yourunion, 
if  you are a member of one. I f  your allegations are serious enough, yo u r  agent may 
avoid work with that client in the future or at least spare you from  having to  deal with 
the client again.
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W hen ev er  d i s c u s s i n g  a  c o n tr a c tu a l  r e la t io n s h ip ,  th e  n u m b e r  o n e  r u le  to  fo llow  is " Get 
it in  w r i t in g . "  Never re ly  on a  ve rba l '  a g r e e m e n t ,  even  w ith  s o m e o n e  y o u  t r u s t .
K eep a  c o p y  o f  w h a t e v e r  is s i g n e d ,  e v e n  if it 's  a  s i m p l e  n o te .  N ever b e .  p r e s s u r e d  

into s ig n in g  an y th in g  w ithout th o ro u gh ly  co n s id e r in g  th e  deal.

Get in e x p e n s iv e  leg a l  a d v ic e  f r o m  o n e  o f  t h e  New Y o r k  C i ty  b r a n c h e s  o f  V o lu n tee r  
L a w y e r s  fo r  t h e  A rts  (VLA), a  n a t io n w i d e ,  n o n p r o f i t  n e t w o r k .  T h e  lo c a l  b r a n c h ' s  
A r ts  L a w  L in e  c a n  d irec t  y o u  to  t h e  VLA office n e a r e s t  y o u .  C a l l  2 1 2 - 3 1 9 - 2 7 8 7 .

W hat p are n ts  should  know

•  B e  w ary  o f  so l ic i t a t io n s  in  t h e  m a i l  o f fer in g  to  r e p r e s e n t  y o u r  ch ild  for m o d e l i n g  a n d  
a c t in g ,  or s e m i n a r s  t o  v ie w  y o u r  ch ild .  If y o u  a r e  r e q u e s t e d  t o  p a y  h u n d r e d s  of 
d o l la r s  for p h o t o g r a p h ic  s e r v ic e s ,  r u n ,  don 't  w a lk ,  th e  other w ay . K id s  don't n eed  

p r o fe s s io n a l  s h o t s  until  th e y  a re  at le a s t  five y e a r s  old.

•  B e fo r e  y o u  s i g n  a  c o n tr a c t ,  ca ll  th e  D e p a r tm e n t  o f  C o n s u m e r  xAffairs a n d  t h e  B e tte r  
B u s i n e s s  B u r e a u  to c h e c k  on a  c o m p a n y 's  co m p la in t  record a n d  l icen s in g  s t a t u s .

•  R e a d  all  c o n t r a c t s  c a re fu l ly  b e fo re  s ign in g .

•  Don't g ive a n y  p e r s o n a l  in fo rm at ion  to  a n y o n e  w ho a p p r o a c h e s  y o u  a n d  s a y s  th e y  
w an t  to  m a k e  y o u r  ch ild  a  s ta r .  I n s t e a d ,  t a k e  h i s  or h er  b u s i n e s s  c a r d  a n d  d o  so m e  
fact  c h e c k in g  b e fo re  c a l l in g  th e m .

•  S o m e  m o d e l i n g  a g e n c ie s  h a v e  o p e n  ca l l s  for ch i ld ren .  C a l l  t h e  I n t e r n a t io n a l  M od e l  
M a n a g e r s  A s s o c ia t io n ,  M od e ls  M art , th e  B e t t e r  B u s i n e s s  B u r e a u ,  or C o n s u m e r  
xAffairs fo r  a  l i s t in g  o f  o p e n  c a l l s  at v a r i o u s  a g e n c i e s  in  Ne-w Y o r k  City.

W hat to  do abou t sexu al h arassm en t

•  To file  a  co m p la in t  a g a in s t  a n  e m p lo y e r ,  u n io n ,  ta le n t  a g e n c y  or m o d e l i n g  a g e n c y ,  
ca ll  th e  New Y o r k  C ity  C o m m i s s io n  o n  H u m a n  R ig h ts  at 2 1 2 - 3 0 6 - 7 5 0 0 ,  or v is i t  t h e  
o ffice  at 4 0  R e c t o r  S t r e e t ,  9 th  f lo o r ,  N ew  Y o r k ,  NY 1 0 0 0 6 ,  w e e k d a y s  f r o m  1 0  a .m .  
to  4 p . m .  T h e  h a r a s s m e n t  m u s t  h a v e  o c c u r r e d  in  N ew  Y o r k  C ity .  xAlso, r e p o r t  
s e x u a l  h a r a s s m e n t  to  th e  s e x  c r im e s  d iv is io n  of  y o u r  lo ca l  p o l ic e  p re c in c t  a n d  to  a n y  
u n io n  of w h ich  y o u 're  a  m e m b e r  .

•  If t h e  h a r a s s m e n t  o c c u r r e d  in  N ew  Y o r k  S t a t e  b u t  o u t s i d e  New Y o r k  C i ty ,  ca ll  th e  
S t a t e  D iv is io n  o f  H u m a n  R ig h ts  at 2 1 2 - 8 7 0 - 8 6 5 0 ,  or visit th e  office at 5 5  W est 125 th  
S treet ,  N e w  Y o r k ,  NY 1 0 0 2 7 .
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U nionized perform ers enjoy som e legal protection under their by-laws. A ccording to  
the Screen A ctors G uild contract, for exam ple, a producer m ay not authorize the 
taking o f still photographs o f nude scenes o r sex acts during an audition or production 
unless you hav e given p rio r w ritten consent. A ctor's Equity Association's Production 
contract expressly forbids sex acts a t auditions and interviews, and includes language 
designed to  protect actors w ith regard to  nudity at auditions, interviews, in 
perform ance, and the v isual recording o f nudity. So call your union.

A ny professional casting director* agent* o r  manager has an office and regular 
business hours. There is no reason to discuss employment opportunities or negotiate 
contracts at 10 p.m. in someone's apartment. Even though many actors rehearse into 
the wee hours of the morning, if someone asks you to discuss business after normal 
working hours* find out i f  they have an office you can visit during the day.

ResDunc£s;_\YhQtQ-turntQ-fQiiiielp;

I f  you 've  been the v ic t im  o f  a scam* don't give up. There are several ways you can 
get your m oney back. First* file a complaint with the Departm ent o f  Consumer Affairs and 
the Better Business Bureau (BBB). They may be able to get your money back.

I f  you haven't been paid as promised* and especially i f  you have a written contract* 
keep writing and calling the delinquent com pany until you are paid. I f  you still can't get 
your money bade* contact Consumer Affairs* the BBB and your union. Also* tell Backstage 
magazine* which runs periodic scam  alerts. Notify any publication where you saw an ad 
which led to a complaint.

You can also file complaints with the N ew  Y ork  State Attorney General's office* the 
Federal Trade Commission* and* if the crime took place in N ew  York State but outside o f  
N ew  Y ork  City* the State Department o f  Labor.

I f  all else fails* you may have have to take the agency to  small claims or civil court. 
Consumer Affairs has a free guide to filing a small claims action; call 212-487-4278.

H ere  are som e usefu l phone  num bers  and addresses: 

A. G overnm ent agencies

N Y C  D ep a rtm en t o f C o n su m er A ffairs
Consumer Complaint Division 
42 Broadway 
N ew  York* N Y  10004 
212-487-4393

Federal Trade Com m ission 
150 William St.* 13th FI. 

N ew  York* NY 10038 
212-264-1207
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NYC Commission on H um an Rights The N ew  Y ork State
40 R ector St. Education Department
N ew  Y<?rk, N Y  10006 2 W orld Trade Center
212-306-7640 Room 5830

N ew  Y ork , N Y  10047
212-951-6493

N ew  Y ork State D ivision of
Labor Standards State o f  New York
1 M ain St., R oom  601 O ffice o f  the A ttorney General
Brooklyn, NY 11201 Consumer Frauds and
718-797-7499 Protection Bureau

120 Broadway
N YC  Police Department N ew  Y ork , N Y  10271
Special Frauds 212-417-5041
1 Police Plaza
N ew  York, N Y  10038 Small Claim s Court
212-374-6850 111 Centre St., Room 323

N ew  Y ork , N Y  10013
U .S. P osta l Service 212-374-5776
Jam es A. Farley Bldg.
W . 31 s t St. & 8 th A v e .
N ew  Y ork, N Y  10116
Attn: M ail Fraud
212-0330-3844
M ail fraud is a m isrepresentation
involving the U.S. Postal Service.
This addr ess handles complaints for
all o f N ew  Y ork State except Buffalo
and Syracuse.

B. Unions

A ctor's Equity Association (AEA) Screen A ctors Guild (SAG)
165 W. 46th St. 1515 Broadway, 44th FI.

N ew  York, N Y  10036 N ew  York, N Y  10036
212-869-8530 212-944-1030

A m erican Federation o f Television A m erican Guild of Musical
and Radio A rtists (AFTRA) Artists (AGMA)
260 M adison A ve. 1727 Broadway
N ew  Y ork , N Y  10016 N ew  Y ork , N Y  10010
212-532-0800 212-265-3687
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American Guild o f Variety Artists Society of Stage_
(AGVA) Directors &
184 Fifth A ve.,6 th  FI. Chor eo gr aphers (S SD C)
N ew Y ork, N Y  10010 1501 Broadway, 31st FT.
212-675-1003. New York, NY 10010 

212-391-1070

C. Other Resources

Better Business Bureau of Casting Society of
Metropolitan New York America
257 P ark  Ave. South East Coast Office
N ew  Y ork, N Y  10010 311 W. 43rd St.
212-353-2470 New York, NY 10036 

212-333-4552 
(answering m achine)

Backstage Magazine National Association of
For complaints about a Talent Representatives,
casting notice, call 536-5368. Inc. (NATR)
For an advertisement complaint East Coast Office
call 536-5366

International Model Managers

165 W . 46th St., Suite 909 
N ew  York, N Y  10036 
212-265-3366

Association (I MM A) National Conference of
Joe Hunter at Ford M odels at 753-6500 Personal Managers,
or Barbara Lance at Zoli at 242-1500 

Models Mart

Eastern Division
1650 Broadway, Suite 705 
New Y ork, N Y  10019 
212-265-3366

4.2 W est 38th St., 8th FI. Volunteer Lawyers for the Arts
N ew  Y ork, N Y  10018 One East 53rd St., 6th FI.
212-944-0638 N ew  Y ork, N Y  10022 

212-319-2787

Sources: Backstage Magazine, industry experts at many unions and agencies.

NYC Department of Consumer Affairs • 42 Broadway • New York, NY 10004 
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